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New Media Designer 













LIBERATION 
GOTHAM OPTIMA 



Gotham is American. It was designed by 
American type designer Tobias Frere-Jones.

“Gotham … [is] a sleek, purposefully not fancy, very straightforward, 
plainspoken font, but done with a great deal of elegance and taste--and drawn 
from very American sources, by the way. Unlike other sans serif typefaces, it's 
not German, it's not French, it's not Swiss. It's very American.”

“The serif font (Liberation serif) … is delicate and nuanced and almost, not 
feminine exactly, but it's very literary-looking. It looks very conversational and 
pleasant, as opposed to strident and yelling. It's a persuasive-looking font.”

Michael Bierut
Graphic Designer & Critic





Optima is the same font used on the Vietnam 
Veterans Memorial.

“When I saw John McCain’s Optima, the first thing I thought was that it’s the 
same font used for the carving of all the names on the Vietnam Veterans 
Memorial. Maybe this is a coincidence, but even if so, it’s certainly very 
apropos. Optima is a sans serif. The thicks and thins we associate with serifs 
might be said to correspond with the reputation of bipartisanship that Mr. 
McCain has demonstrated as a senator.”

Michael Bierut
Graphic Designer & Critic



“Optima is one of the worst pre-computer 
typefaces ever designed.”

“It was created to satisfy everybody’s needs. A straightforward, no-nonsense, 
no-embellishment face, it comes in regular and bold but little character can 
be found in either weight.”

Seymour Chwast
Illustrator & Designer, Pushpin Studio







JOHN SLABYK 
New Media Art Director 

SCOTT THOMAS 
New Media Design Director 



New Media Designers
“While we were hired as ‘new media' designers, our role was 
not limited to creating the campaign’s website, its email 
graphics, and the banner ads that served as our online 
presence. We also needed to create a consistent, 
compelling, and unified visual message for fliers, 
merchandise, information graphics, policy documents for 
mass distribution―and the posters, tickets, banners, podium 
signs, and placards for high-profile events where our 
designs would work in concert with Obama’s speeches, 
sending a visual message to reflect and magnify his words 
to the audiences and news cameras.”

Scott Thomas
Designer Director, Obama Campaign

































The Obama presidential campaign was 
an innovation in American politics and 
American design.

“For the first time, a candidate used art and design to bring together 
the American people―capturing their voices in a visual way.”

Scott Thomas
Designer Director, Obama Campaign























ALOHA 
THANK YOU 




